Meeting notes by Paul Spencer


Appendix 10.1 - CREATIVE INDUSTRIES RESEARCH NETWORK SOUTH, Meeting 5
Thursday 4th August 2016 at The Point, Eastleigh
Attendees: Paul Spencer (Eastleigh BC/Winchester), Charles Freeman (Creative Network South), Dr Daniel Ashton (Southampton), Chris Buckingham (Southampton), Dr Joanna Bucknall (Portsmouth), Dr Roberta Comunian (King’s College London), Dr Mark Eyles (Portsmouth), Dr Simone Gumtau (Portsmouth), Dr Brian Hracs (Southampton), Lynda Povey (Portsmouth), Dr Alexandra Reynolds (Solent), Dr John Richardson (Winchester), Dr Cheryl Rodgers (Portsmouth), Alasdair Spark (Winchester), Dr Julia Wolny (Southampton), David Walters (Winchester)

1. WELCOME AND SUMMARY OF PREVIOUS RESEARCH NETWORK EVENTS
Paul Spencer: Research network coordinator, Creative Industries Officer at Eastleigh Borough Council and PhD researcher at the University of Winchester.
paul.spencer@eastleigh.gov.uk | www.creativenetworksouth.co.uk/research
The network has hosted events at each of the four Hampshire universities with a combined total of 58 attendees including academics from five different institutions. The events have included presentations of research and discussions about the role that research can play in supporting the development of the creative industries sector in Hampshire and the Solent area. Dedicated research pages have also been launched on the Creative Network South website. 
Now that this initiative has established a new platform for academics with shared research interests we would like progress to the next stage. The aim of the meeting was to begin discussions among the network about how we can plan for a larger-scale event to engage not only academics but also businesses, policy-makers and other interested parties to discuss the development and growth of the creative industries in our local region.
(Please refer to Paul’s presentation slides for more information and for a summary of the previous research network events, Appendix I)

2. DEVELOPMENT OF HAMPSHIRE CREATIVE INDUSTRIES PROSPECTUS
Charles Freeman: Creative Network South Coordinator and Director of Charles Freeman Projects

charlesgjfreeman@msn.com | www.creativenetworksouth.co.uk 
Research network members are invited to contribute their ideas for how Creative Network South can access knowledge and skills within the network when preparing a Creative Industries Prospectus for Hampshire. Members are also invited to help identify possible funding that can be used to support the project in addition to funds allocated by the Partnership for Urban South Hampshire (PUSH). Please contact Charles direct with your ideas.
(Please refer to Charles’ summary of documents produced to help guide the development of the creative industries sector and the proposal for a new Creative Industries Prospectus for Hampshire, Appendix II)
3. DISCUSSION THEME FOR MEETING 5: PLANNING FOR OUR NEXT EVENT 

Attendees discussed their ideas for the next research network event and others who couldn’t attend the meeting also made contributions by email. A summary follows: 
	1. What do you think should be the main function(s) of a larger-scale event which is open to a wider audience and what should be the intended outcomes?

	· To bring together industry and academia to discuss topics that are relevant to us all, such as keeping graduate talent in Hampshire and the Solent area.
· To show the value and application of academic research to businesses who may not have experience in this area.

· To move beyond ‘this is what people are researching’ to ‘here is an idea for a potential project, who is interested in collaborating?’

· To raise awareness of the value of research, to explore barriers to research and to promote collaborative bids to undertake projects which can impact positively on the development of the creative industries in our area.

· To promote to both the public and private sector why they should invest in the creative industries as well as how they can invest.

· To benefit students by developing internship opportunities, supporting new graduate start-ups, creating links to workspaces and to businesses looking to recruit.

· To attract creative and digital industries to invest in the local region.
· To highlight relevant research, to promote clustering in our area and to identify new creative business incubation opportunities.
· To promote research and innovation as well as impact.


	2. How do you think the event could be structured?

	· A conference with papers on key topics with breakout groups focussed on identifying future research needs.
· Something akin to a sandpit event to catalyse new research collaborations. A one-day event could provide the contact time and dedicated mind space to enable this.
· The event could feature both strands and zones. Stands will involve themed presentations and zones could involve speed networking, access to info/experts.
· Key themes and topics for the event (or a series of events) could be crowdsourced. Event(s) could also be livestreamed and clips uploaded to the website. 
· There should be a matchmaking element which aims to join up what is on offer and what is needed with the intention to promote new collaborations. 
· A two-stage approach might be needed; an event in the autumn to stimulate new discussions and a second event in the first half of 2017 to follow up.


	3. Who do you think should be the target audience(s) for the event?

	· Although our focus is on the creative industries we should also consider digital businesses and perhaps any business with a stake in the area because the creative industries have an impact from a cultural or marketing perspective on every company.
· Universities (academics, researchers and also students?), local authorities, planners, LEPs, businesses, industry networks.



4. ACTIONS AND NEXT STEPS
In the short term there is potential for the research network to host its next event in November at The Point in Eastleigh. 
· A small amount of funding has already been allocated by PUSH/Creative Network South and Eastleigh Borough Council has offered The Point as a venue. Eastleigh is organising a month of activities to promote the creative industries in November and a research network event could fit as part of the programme.
In the longer-term there are a number of options to be explored including:

· A pitch could be made for funding from each of the four Hampshire universities which combined could contribute towards the progression of the research network’s activities, including an event or a series of events as well as administration.
· The potential to develop a collaborative funding bid between Creative Network South and the four Hampshire universities should be explored as a way to support the research network’s activities in the future.

· The research network could become a subscription service and/or events could involve fees for attendees.
